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Study of relationship between credit services marketing mix and customer 

satisfaction 
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ABSTRACT 

The present study was performed through field research aiming at considering the relationship between 
credit services marketing mixed and customer satisfaction in Mellat bank branches in the region of 
Chaharmahal & Bakhtiari province. Statistical population includes all of credit customers of  Mellat bank 
from A/M  province in the research performance period (Winter 2012, Spring and Summer 2013). In order to 
analyze data from Pearson correlation test & independent two-sample t- test and Anova were used. The 
results of this study show that  significant correlation between the 8 elements of the marketing  mix : product 
or credit services, price, place, promotion, and training, process, people, physical evidence, productivity and 
quality and customers satisfaction there. 
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