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Investingating the effect of online advertising on customers purchasing decisions regarding
domestically produced clothing in Rasht

Abstract:

This article has been compiled with the aim of investigating the effect of online advertising on
customers intention to buy domestically produced clothing.Today the Internet has become a
powerful medium for the advertising industry.Because of the many features that the Internet has
compared to different media.Internet advertising has grown exponentially in recent years.To
achieve this goal; a sample of ©+ people was selected using random sampling method.The data
collection tool in this article was a standardized questionnaire.This article examines online
advertising in the city of Rasht and the results showed that online advertising can have a significant
effect on the intention of customers to buy domestically produced clothing.
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