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Abstract

According to the extension of world trade, managers need to have better understanding of foreign
cultures and especially about trade ethics outside the borders.aim of this article can be looked upon
from two perspectives: 1) common aspects of trade ethics in which there is no correct and exact

understanding of it in the west 1) presenting some information about Islamic Philosophy to help

managers in order to trade with Muslims. Egypt as an example has proven the difference between
Islamic Philosophy and practice in Islamic life. This article will give some suggestions to the
managers at the end.
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