o poe (Modl g i Lo

International Conference on Management

Ol 2 P e 6 5351 sy Coglgl g (o lwlil 1 Sodg xSl (5 5l0l8g
TS Sl gy Jaslowsl Loy (! SLEL sl ans
S S ol il gl o oty o IS, o poto ] ol 15
Sl S ol il sl (oAl oy ot 09,5 bolzas] T

O S Sl s i gl 5 okl 4 S s k5 i 5T
ouS>

Oige sl GResly s Sl z s b olyiie S iUl gy TS e Sl plulis ol g allis 5l Sas
FSBY el )5S VF slas godse Slasl gy b Bl oo Wil o Cuglsl 5 (2 035 e 5 Jelse b S
Gk 5l st Jbst 5 b 5l o g 00t lolid Soig SIS g S oS B A g (s3lisilyg jeiSE 0 ¢ (LD Conexr
Jebo ey 5 3B (ol abudes il SaSS G5k s QB Sl eslital b s o5 o ainaS ol s )
Olee 5l a8 ol (lad raghy @l ek o Coglsl MATLAB 8 655 5l 655 050 b s (85 03y Sy () anwss
oS 05 Ol 5l (S @S Grizeed 5] s @ ]y Cuglyl ity S SIS 5 S sl (Shag peS e ol sla S
S S97 9 35 S (SLaly; sle e n Gloe 5l ¢ S FgelS Sl jeS B ¢ (SSLS Comer o 5551 5 Ol ]
oebaisl ogs a1y G i Sole g (S 5 S SIS g S sl S 5 e STl 5 s 5hie 555

ols

¢SS g S sla eSS liidly) sla eS¢ (SBLL Cumer gl 55 ¢ S 2SIl (g, 0lg 1 sulST (TSl
FAHP) 536 ol aludes Judo o)
Electronic loyalty: Identification and prioritization effective factors on it
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Abstract

E-loyalty means " Favorable customer perceptions of e-retailer which leads to his/her re-
purchase. E-loyalty decrease the sensitivity to price and lead to suggesting visit of the company's
site to others that finally leads to increase in online transactions . Purpose of this study is to
recognize effective factors on customers’ e-loyalty by reviewing literature and related researches,
filtering factors and then weighting and Erlorltlzm them. By reviewing literature 16 factors
including 3 demographic factors, 5 psychological factors and 8 e-business factors have been
reco%nized and finalized after filtering by Delphi method. In the next step they have been
weighted and prioritized by using experts' opinions and by fuzzy ana_:_ytlc hierarchy
process( FAHP) technique and Chang’s extent analysis (EA) method via MATLAB software.
Results showed that e-business factors among other ones gained the most priority. Also results
showed that from demographic sub-factors computer Iiterac%/, from psychological sub-factors
var_ieﬁy seeking behavior and finally from e-business sub-factors convenience gained more
weight.
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