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Abstract

This research attempts to analyze the situation, to examine the weaknesses, strengths,
opportunities and threats of Ilam province in tourism development should be addressed.
The results showed a weighted score of llam in the matrix of external factors 3/06
(satisfactory) and internal factors 2/05 is thus the overall situation of the province, will
be placed on house No. 2 matrix that represents the combination of growth strategies and
developing the tourism development in the opening of llam province. Which is consistent
with the strategies SO and WO.
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