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 چىیذُ 
ٚ  ٝیّٛیثب٘ه ٔؿىٗ وٍٟ بٖیٚ اٖتٕبز ٔكتط یٚفبزاض عاٖیثط ٔ یٚ ؾبظٔب٘ یٖٛأُ اجتٕبٖ طیتبث یثٝ ثطضؾ كیتحم ٗیزض ا

 ىؿبَی یاحٕس ٞؿتٙس وٝ َ طیٚ ثٛ ٝیٛیثب٘ه ٔؿىٗ اؾتبٖ وٍٟ بٖیٔكتط ٝیوّ یآٔبض جبٔٗٝ.   ٓیپطزاظ یٔ طاحٕسیثٛ

ٖبت اَلا یثبقس. پؽ اظ جٕٕ آٚض یزازٜ ٞب  اظ َطیك پطؾكٙبٔٝ ٔ یثب٘ه زاقتٝ ا٘س . اثعاض ٌطزآٚض ٗیزض ا یٌصقتٝ حؿبث

اؾت. ٘تیجٝ قس وٝ  ٜآٟ٘ب پطزاذتٝ قس ُیٚ تحّ ٝیثٝ تجع 02٘ؿرٝ  spssپطؾكٙبٔٝ ثب اؾتفبزٜ اظ ٘طْ افعاض  كیاظ َط

  ثٝ ثب٘ه ٔؿىٗ ٔٛثط اؾت . بٖیٔكتط یٚفبزاض عاٖیثط ضٚی ٔ  یٚ اٖتٕبز اجتٕبٖ یٖٛأُ اجتٕبٖ
 

  .طاحٕسیٚ ثٛ ٝیّٛیٍٟ،  ثب٘ه ٔؿىٗ ، و بٖی،  اٖتٕبز ، ٔكتط یٚفبزاضّای ولیذی:  ٍاشُ
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Abstract 

 

The study examines the impact of social and organizational factors on loyalty and trust of   

maskan bank customers turn kohgiloyeh Boyer Ahmad , The population of the maskan 

Bank customers kohgiloyehBoyerAhmad, who during the last year have an account in the 

bank . Data from the questionnaire.After collecting information through questionnaires 

using spss software version 20 has been paid to the analysis. It was concluded that social 

factors and social trust on customer loyalty to the maskan Bank effective. 
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