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 چکیذٌ 
 یبظّبیهؤثط ثِ ً ییپبؾرگَ یؼٌی ت،یفیذَاُ اؾت ٍ و تیفیو یاهطٍظ یاؾت. هكتط یثبظاض اهطٍظ هتؼلك ثِ هكتط

هطزم، قطوتْب ٍ هحهَلات ًؿجت  ثِ  یهَاضز ٍفبزاض كتطیاؾت. زض ث یثط ّوىبض یانَلاً زٍ َطفِ ٍ هجتٌ ،ی. ٍفبزاضیهكتط

 فیوِ تؼْس آًْب افعا یَضوٌس ثِ َ دبزیا بىیهكتط یثطا ضا  ییبیعااؾت وِ ؾبظهبى ه یهؼٌ يیثِ ا ی. ٍفبزاضقَز یزازُ ه

 رتِیثطاًگ سیاًدبم ذط یذَزـ ثطا یمیگًَِ تكَ چیثسٍى ّ یوِ هكتط قَز یه دبزیا یظهبً  یهكتط ی. تؼْس ٍالؼبثسی

 یهمبلِ ؾؼ يی. زض ابفتیوبضوٌبى تحمك ذَاّس  یاظ ؾَ بىیهكتط نیٍ تىط ییپبؾرگَ ِیزض ؾب یرتگیثطاًگ يیقَز ٍ ا

ٍ  تیهبّ ت،یگطزز. زض ازاهِ ثِ اّو حیتكط بىیهكتط یزض ٍفبزاض بىیت وبضوٌبى ثِ هكتطهٌبؾ ییقسُ اؾت ًمف پبؾرگَ

 پطزاذتِ قسُ اؾت.  یٍ اًَاع ٍفبزاض یهكتط یپطزاذتي ثِ هفَْم ٍفبزاض ییچطا ،یهكتط یٍ ٍفبزاض ییهفَْم پبؾرگَ

 

 بىیهكتط یٍفبزاض ،وبضوٌبى ییپبؾرگَ ،ییپبؾرگََبی کلیذی:  ياژٌ
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Abstract  

The market today belong to the customer. Today's customer is seeking quality and 

quality, namely the effective response to the needs of the client. Loyalty, basically, two-

sided and based on cooperation. In most cases the loyalty to people, companies and 

products can be attributed. In most cases the loyalty to people, companies and products 

can be attributed. Loyalty means that benefits for the customers to increase so that they 

obligation. Real time customer commitment is created the customer himself without any 

incentive to do shopping and sparked this excitation in the shadow of accountability and 

respect for the clients of the staff will fulfill. This article is the proper role of the staff try 

to respond to customers in the customer loyalty will be described. Continue to 

importance, nature and the concept of accountability and customer loyalty, customer 

loyalty and why addressing the concept of loyalty has been paid. 
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