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The study of affecting factors on the value of brand in the
corporute market( case study nilper company )
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Abstract

Data relating this study have been collected by questionnaire and available documents at
the company. The number of customers of the company has been about 500 people who
were classified through stochastic sampling method. 218 questionnaires were distributed
among these organizations. Finally, 205 acceptable questionnaires were received. The
data obtained from statistical universe for descriptive analysis and testing research
hypotheses were injected into such software as SPSS and Samart PLS and some reports
on the validity of questionnaire or Cronbach Alpha acceptable at %75 were obtained. In
conclusion, all research hypotheses were verified and correlations in the conceptual
model illustrated that all four elements of perceived quality, loyalty and brad awareness
and brand association have direct and significant effect on special value of Nilper brand
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