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Identify and evaluate the impact of customer confidence
component of management's confidence in government agencies

Morad shamsi

Abstract

This study aims to identify the components of customer confidence in the government's
trust management method exploratory study and approval. Exploratory and confirmatory
statistical Ast.jamh quality research sector experts, including experts in research in
universities and government agencies in the province have little staff Reporters through
the Delphi technique to 12 patients and staff using Morgan table 384 were selected as
sample. The results showed that branding components by a factor of impact (77 /),
customer satisfaction (94 /), complaints (80/0) and the quality of goods or services (80/0)
have an impact on management's trust in government agencies .
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