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Customer relationship management in cyberspace (eCRM) new
strategy to create customer satisfaction

elahe,torabian

free university of malayer, malayer,lran

Abstract

Create value for the customer, one of the most important factors is the profitability of
businesses. Competition in the creation of value for the customer and strive to achieve
sustainable competitive advantage and a strategic advantage over competitors led to his
customer focus and satisfaction is of the utmost importance. Sales in the electronic space
with fully competitive enterprises develop new technologies of information and
communication is on the one hand and on the other hand led customers a decisive role in
the survival or demise of stores have a. Electronic customer relationship management is
one of the most challenging managerial approach. The challenge of the first order for its
broadly accepted among organizations there And second, that many organizations simply
to see technological vision.
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