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The aim of this study was to investigate the relationship between different business
intellectual capital and business models which are different. This research models  for  value
has purpose the methods of collecting and analyzing information and also creation

is a descriptive study and description of the survey and the analysis of
correlation assumptions, Also in terms of time, in this study is cross-
sectional. The population of this study consisted of 200 senior managers
and companies that are producing carpets in Isfahan province. Cochran
formula was used to estimate the sample size and eventually 120 students
was determined randomly in selected sample. The instrument used to
collect data and intellectual capital research variables Bontis
questionnaire (1998) respectively. In this study, given subject and nature of
the survey is questionnaire to measure intellectual capital, intellectual
capital Bontis (1998) that is used. Cronbach's alpha reliability coefficient
based on a questionnaire sent 84 percent, indicating a high reputation
measurement tools. This study consisted of two main hypotheses and seven
hypothesis is that results include the impact of general business models
and users is value creation activities. Also there is a significant positive
relationship between social capital and intellectual.
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