0B G anliia ghy aaldal os =1V Ol 5 )l ‘(.;;UL,.;WM),;

Er

FY-0A Olxio

Fars Law Journal
No.6 Spring & Summer 2020

Economic Analysis of Breach of

Commitment in E-Commerce with the

Consumer Right Approach

Yadullah Dadgar®, Akram Ehsani®

1. Associate Professor, Department of Economics, Faculty of
Economics and Political Science, Shahid Beheshti University
2 - Master of Economic Law, Faculty of Law, Shahid Beheshti

University (Corresponding Author)
ehsani.law@gmail.com

J b &;’ /ﬁ’f'/u

- ah
bl - o prom

O slxd (Slad o wgs i (gLl oo
oS By Ggi & K9 b g I

¥ Slasl 5,510 Sols allay

Sy e olEzils wolaidl ouSasls slaidl 09 )5 Lokl -

oMy S St oSl 3y oSl golatl g 0 el -
ehsani.law@gmail.com (Jszus

https://orcid.org/0000-0001-8394-5840

¥1/80/020C ‘MAINSY  GZ/T0/0C0C:PINIBIRY

60/60/0202:pa1dacdy

Abstract

One of the advantages of e-commerce is the
possibility of concluding a contract via the
Internet. The success of online trading is due to
the fact that it provides the consumer with the
opportunity to offer a wide range of sales
without limiting working hours and business
hours as well as competitive prices.
Simultaneous comparison of different websites
that provide the same services makes it more
convenient for consumers to browse and collect
detailed information to make a satisfied choice
with no need of dealing directly with sales
associates. But the problem of imbalance in
terms of level of awareness, expertise and
power between producers and consumers in
this environment is very obvious, as the
consumer remains helpless by violating the
commitment of the trader. How do we can
bring this balance back to the e-commerce
market that works out for both parties? And do
traditional laws have the ability to respond to
the virtual conditions of electronic transactions?
Based on efficiency criteria, we show which of
the solutions of traditional laws (fulfillment of
the same obligation, termination of the contract
and payment of damages) is suitable for breach
of the obligation in the electronic environment,
and what are the optimal solutions for shopping
websites, merchant, consumer.
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