JOURNAL OF NEW BUSINESS ATTITUDES
Vol 1, No 5, 2020, (94-109)

B3 oy SRR ols aolilad

Sl B 5l g oS B pan ((JS10) 5150 ki 9 (58,559,
sl

.Qbﬂg()b@}‘)‘}Srlﬁ:oli.i.}b‘C_,J_J,:J.Aaj;‘)lfjgfmfcﬁﬁh.ﬁﬂwu)\fsﬁ&}h‘

1FR4/+ 4/ A 1 by b

VPR A[+ £ 128l 5o & 06

An Approach To (Internal) Consumer Market Analysis And Buyer Behavior

Mostafa Shadbakhsh?!
1 Masters student. Business Management, Department of Management, Payame Noor University, Tehran,

Received: (24/10/2020)

Abstract
Studying the factors that affect consumer behavior and

examining the impact of each of these factors on
behavior leads to gaining knowledge and understanding
of consumer behavior that marketers will only be able
to offer a product that To be more in line with the needs
and desires of consumers, or in other words, to provide
goods that are "the result of factors affecting consumer
behavior" and provide maximum satisfaction. In
addition to these motivations, the general needs and
desires of consumers, there are other motivations as
follows that are the main factor of purchase. The need
to be known and superior, the need for health and
longevity, the need for comfort and well-being, the
need for appetizing food and drinks, the need to
provide, the need to acquire property, the need to save,
the need to support family members The need to attract
the opposite sex, the need to reduce the hassle of work
and the need for entertainment and recreation. Given
the importance of the need to respond to rapid market
changes, and consequently the importance of paying
attention to consumer behavior, we decided that in a
library study with a review of published articles, the
latest research on consumer behavior and Let's review

the new controversial topics.
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