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 چکیذه
ی ٚ زضٌیطوٙٙسٜ اظ ٟٕٔتطیٗ چبِف ٞب ٚ اِٛیت انّی  اٛی فبِ أطٚظٜ تِٛیس ٔحت
ثبظاضیبثبٖ اؾت. ٞسف ایٗ ٔمبِٝ تسٚیٗ ٔسَ ویفی اضتمب ثبظاضیبثی ٔحتٛایی وبلاٞبی 

ٟٕتطیٗ قبذهٝ ٞب ثب تىٙیه  ٔ زِفی، ٚ ضتجٝ  ٚضظقی ایطا٘ی، قٙبؾبیی ٚ غطثبَ
ثٙسی آٟ٘ب ثٛز. ضٚـ تحمیك ثط ٔجٙبی رؿتزٛی زازٜ ٞب، اظ ٘ٛؿ آٔیرتٝ ثٛز. ثرف 
ویفی ثب اؾتفبزٜ اظ ٘ؾطیٝ زازٜ ثٙیبز اؾتطاٚؼ ٚ وٛضثیٗ ثب ٔهبحجٝ ٞبی فٕیك اظ 

٘فط اظ ٔترههبٖ ثٝ فُٕ آٔس. ثرف ٔیب٘ی ثب اؾتفبزٜ اظ تىٙیه زِفی ثطای 12
طاد قسٜ اظ عطیك پطؾكٙبٔٝ زض ٔمیبؼ ِیىطت اعٕیٙبٖ اظ قبذهٝ ٞبی اؾتر
ذجطٜ ا٘زبْ قس ٚ ثرف وٕی ضتجٝ ثٙسی قبذهٝ 10تٛؾظ پبُ٘ ذجطٌبٖ ٔتكىُ اظ 

اؾتٙجبعی فطیسٔٗ ا٘زبْ قس. ٔهبحجٝ ٞب زض -ٞب اظ زیس ذجطٌبٖ ثب آظٖٔٛ تٛنیفی
وس(، 104ثرف ویفی ثب ٘ؾطیٝ ی زازٜ ثٙیبز وسٌصاضی قس وٝ قبُٔ وس ٌصاضی ثبظ)

ٔمِٛٝ ی )قطایظ فّی ٔب٘ٙس اؾتطاتػی ٞبی  5وس( اظ 27وس( ٚ ا٘تربثی)68)ٔحٛضی
ثبظاضیبثی، فٛأُ ظٔیٙٝ ای ٔب٘ٙس تٛؾقٝ ی اضتجبعبت، فٛأُ ٔساذّٝ ٌط ٔب٘ٙس تٛؾقٝ 
ی ؾئٛ، ضاٞجطزٞبی ٔؤحطٔب٘ٙس تٛؾقٝ ی پػٚٞف ٞب ٚ تحمیمبت ٚ پیبٔسٞبی حبنُ 

اؾبؼ ایٗ وسٌصاضی ٞب عطاحی ٔب٘ٙس تٛؾقٝ ی التهبز ٚضظقی( ٚ ٔسَ ویفی ثط 
ی اظ عطیك تىٙیه زِفی اؾتفبزٜ قس ٚ ثٝ ٔٙؾٛض ٕٞبٍٞٙی قبذهٝ  قس. ثرف ٔیب٘

اؾتفبزٜ قس، پؽ  spss22ٞبی قٙبؾبیی قسٜ، اظ آظٖٔٛ ضطیت وٙساَ زض ٘طْ افعاض
قبذهٝ قٙبؾبیی قس، زض ثرف  6اظ قٙبؾبیی ٚغطثبَ قبذهٝ ٞب ثب تىٙیه زِفی 

وٝ ثٝ تطتیت ایٗ ٘تبیذ  سٔٗ قبذهٝ ٞب ضتجٝ ثٙسی قس.وٕی تحمیك ثب آظٖٔٛ فطی
، ٔٙـ احتىبض، تٛؾقٝ ی ضؾب٘ٝ ٞب ٚ قجىٝ ٞبی ارتٕبفی، تٛؾقٝ ؾئٛثٝ زؾت آٔس: 

،ـ تٛؾقٝ ی تحمیمبت ٚ پػٚٞف ٞب، اٚحس ثبظاضیبثی ٚ فطٚ ضفـ تٙف  ٕٞىبضی ٔیبٖ 
بُٔ تٛؾقٝ ثط ایٗ اؾبؼ فٍی. ٔیبٖ ٚاحس ثبظاضیبثی ٚ فطٚـ ٘بقی اظ تقبضضبت فطٞٙ

ی ؾئٛ ثبلاتطیٗ ضتجٝ ضا ثٝ ذٛز اذتهبل زاز. ثب تٛرٝ ثٝ ٘تبیذ تحمیك ٔی تٛاٖ 
٘تیزٝ ٌطفت قطوت ٞب ٚ ثبظاضیبثبٖ فبُٔ تٛؾقٝ ی ؾئٛ ضا ثیكتط ٔٛضز تٛرٝ لطاض 

 زٞٙس ٚ اظ ضٚـ ٞبی) ؾئٛولاٜ ؾفیس ( ثطای افعایف ؾٛز آٚضی اؾتفبزٜ ٕ٘بیٙس.  
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Abstract 
Today, the production of excellent and engaging content is one 

of the most important challenges and priorities of marketers. 

The purpose of this article was to formulate a qualitative 

model for promotion of content marketing of Iranian sports 

goods, identify and sieve the most important features of the 

Delphi technique, and rank them. The research method was 

mixed based on data search. The qualitative section was 

conducted using the data theory of the Strauss and Corbin 

Foundation with deep interviews from 12 experts. The middle 

section was carried out using the Delphi technique to ensure 

the attributes extracted through the Likert scale questionnaire 

by the Expert Panel consisting of 10 experts, and the 

quantitative part of the index rating was performed by the 

Faridman descriptive-tailor test. The interviews were coded in 

the Quality section with the Foundation's data theory, 

including open coding (104 code), central (68 code) and 

selective (27 code) out of 5 categories (causal conditions such 

as marketing strategies, contextual factors such as 

communication development, Interventional factors such as 

SEO development, effective strategies for development of 

research and research and consequences such as the 

development of athletic economy) and the qualitative model 

were designed based on these codes. The middle section was 

used by the Delphi technique and was used to coordinate the 

identified indicators, the Kandal coefficient test was used in 

SPSS22 software, after identifying and wearing the indexes 

with the 6 -characteristic Delphi technique, in the quantitative 

section of the research with the Friedman Index tests. Was 

ranked. The results were obtained: SEO development, media 

and social network development, prohibition of hoarding, 

cooperation between marketing and sales, research and 

research development, tensions between marketing and sales 

resulting from cultural conflicts. Accordingly, the SEO 

development factor was the highest. Based on the results of the 

research, it can be concluded that companies and marketers 

focus more on the SEO development agent and use the 

methods (white Seklala) to increase profitability.. 
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